


Whoosh. aloft lighting and music sets just the right mood to create an eclectic and electric destination — both

day and night. Large windows allow abundant daytime light to shine through, but as dusk approaches, the lighting
automatically adjusts to create an inviting glow — perfect for gathering with fellow guests to enjoy a cocktail or play

a game of pool. aloft programs music to match the time of day, raising the tempo in the evening and keeping it more

low-key during the day.

guest lofts

Appealing to on-the-go and in-the-know travelers, guest loft rooms are carefree and bold. Nine-foot ceilings and
oversize windows contribute to the lofts’ fresh, open design. Zzzz. Guests will drift to sleep in the ultra-comfortable,
signature bed facing the windows — not the walls. Each guest loft also includes a well-designed work space. Large stylish
bathrooms complement the guest experience with oversized walk-in showers illuminated by natural light and amenities

created specifically for aloft by bliss® spa.

stay connected

Click. aloft offers a variety of intuitive, self-service technologies to help guests stay connected in every space, in every
hotel, all the time. Each guest loft serves as both a high-tech office and an entertainment center, featuring High-Speed
Internet Access and plug & play, a one-stop connectivity solution for multiple electronic gadgetry such as PDAs, cell

phones, MP3 players and laptops — all linked to a large plasma HDTV-ready television for optimal sound and viewing.

At the touch & go kiosk in the hotel lobby, easy-breezy, self-service check in is effortless. The touch-screen technology
allows guests to choose their exact room and floor using a room-mapping feature, obtain room keys and confirm room

rates. All public spaces in the hotel are fully wireless, allowing guests to pop open their laptops and jump online.

anything/anytime™

Modeled after the W signature Whatever/Whenever® service, the anything/anytime culture at aloft combines seamless
technology and personality-driven aloft talent to help guests access information with ease. Tackling multiple tasks with
energy and enthusiasm, aloft talent are informed, resourceful and creative self-starters — and always prepared to provide

a personal touch.

To support the anything/anytime service, each hotel creates a property-specific database to answer frequently asked
questions, covering everything from car-rental locations to airline contact numbers. This information is at the fingertips
of aloft talent and directly accessible to guests at the in-touch kiosks in the lobby. In touch also allows guests to check

and print email, find the closest ATM, discover local nightlife, and locate the best-in-class local services and businesses.

re.charge™
Located alongside the splash swimming pool, re:charge is the perfect spot to add some zip to the day. Open
24 hours a day, this state-of-the art fitness center gives guests several workout options including the treadmill,

StairMaster®, elliptical machine, stationery bike, free weights, stretching area and yoga mats.

re:fuel by aloft"

Open 24 hours a day, seven days a week, re:fuel provides healthy, gourmet food as part of its innovative grab & go
menu. Signature menu items include salads, sandwiches, coffee drinks, croissants and bagels...specifically made

to provide on-the-go travelers with a welcome change to the dull, ordinary, and often unhealthy fare usually offered

on the road.
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camp aloft

The camp aloft kids program lets kids have fun while their parents relax. At check-in, children receive a camp aloft
overnight package, with a kid's size air mattress and a few extra surprises. Kid-friendly menu choices are available at
re:fuel, such as PBJ sandwiches and an assortment of healthy snacks. Activities designed to appeal to kids include kids’

programming at the in touch entertainment kiosks and special events and promotions.

see green

The aloft see-green program promotes ecologically friendly practices, products and services both inside and outside the
hotels. Recycled construction materials including concrete and cork will play an integral role in the hotel’s design, while
landscaped outdoor spaces will create a parklike environment. In the parking lot, spots are reserved for hybrid cars.
Inside the hotel, guests have the option of reusing their towels and linens to help aloft conserve water, while dispenser
units in the bathrooms help to reduce the use of non-biodegradable plastic materials.

M
arf
Animals are more than fun, they’re family, too... at aloft, our arf pet program offers woof-alicious treats, toys and more for

our four-legged friends.

rnse
Guest services include a self-service car-washing station aptly named “rinse”. aloft provides vacuum hose, bucket, soap,

sponge and “shammy” so guests can give their car a good scrub before they hit the road.

the aloff turnkey development solution

The aloft prototype is a fully documented, turnkey solution for owners and developers. Fully developed design drawings,
predetermined design packages and fully specified and sourced furniture, fixtures and equipment add up to an industry-
leading development toolkit. From groundbreaking to grand opening, the aloft development process is supported by

architecture, design and operations professionals experienced in helping developers succeed.

Frequent Travel Program: Starwood Preferred Guest®

aloft, like all Starwood brands, is proud to offer the Starwood Preferred Guest program, which made headlines when
it launched in 1999 with a breakthrough policy of no blackout dates and no capacity controls. Allowing guests to
redeem points for Free Night Awards anytime at over 825 participating properties worldwide, SPG “ratchets up the
stakes in the hotel loyalty-program game,” according to The Wall Street Journal. SPG has attracted the world’s most
frequent travelers by offering members the ability to redeem awards at more resorts, more luxury properties, more

European hotels and more golf properties than any other hotel program.

anytown/anywhere™

Developers are eagerly embracing the aloft concept, confident that its design, services and pricing will appeal to
youthful-minded travelers across the globe. With a goal of opening 500 properties worldwide by 2012, aloft has already
announced plans for new hotels in proven markets across the globe from Beijing to Brussels, Montreal to Minneapolis,

and Sydney to Savannah.

**Members of the press: Please contact Starwood's toll-free media hotline at (866) 4-STAR-PR (866-478-2777) for photography
or additional information.**
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