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element HOTELS: FACT SHEET

Starwood Hotels & Resorts Worldwide, Inc., broke the mold in the extended-stay category in 2006 when it
unveiled its newest brand, element Hotels. Directly inspired by Westin Hotels & Resorts, element promotes
balance in a thoughtful upscale environment infused with natural energy and modern touches. The brand’s
deceptively simple concept combines smart design features, eco-friendly construction and an intuitive guest
experience. Today, element Hotels is entering a new phase in its launch process, unveiling new partnerships,
new design features and new ways to rejuvenate and renew. Surprises abound, from Korean kimchi soup in
the pantry to modular furniture in the living area. In this renewing haven, guests stay connected, feel alive
and thrive while they are away.

A "HOT" NEW BRAND

element Hotels is backed by Starwood’s marketing expertise and brand-building prowess. Supported

by the same team that redefined the hotel experience with the Heavenly® Bed and the launch of W® Hotels,
element made headlines more than a year before its first property was slated to open. Starwood invested in
an unprecedented research strategy to develop this ‘HOT' new brand. In a warehouse in Westchester County,
New York, Starwood built the industry’s first innovation lab, showcasing full-scale replicas of element private
spaces, studio and one-bedroom units, as well as brand-defining attributes of the public space, front desk,
pantry and breakfast space. Every aspect of the design was tweaked with input from customers, designers
and the Starwood Development Board of Advisors — a group of proven extended-stay owners and
developers. As a result, this forward-thinking brand will be road-tested and ready to shine

when it officially opens its first hotels in 2008.

AWAKENING TO SMART DESIGN

Decidedly modern with an emphasis on nature, the element experience begins as soon as guests arrive.
Travelers find an open, sophisticated lobby bathed in natural lighting from a dramatic 16-foot window
wall. The effect is at once liberating and inviting, giving travelers a feeling of ease. A pleasing signature
scent adds soothing ambiance to sensibly arranged, sleek, comfortable furniture, low walls and open
shelving. A feeling of community and warmth flows from one area to the next. Clear visibility lends a sense
of movement and freedom, while a signature water feature promotes a sense of calm. Natural earth tones
make an easy transition from café seating to workspace, lounge to library, to an integrated technology
center, all seamlessly blending from one section to the next. Outdoors, a courtyard patio, fire pit and
barbecue offer more socializing opportunities.

PUBLIC SPACE The element smart design philosophy is first revealed by the open, uninterrupted layout of its
public space. Guests are encouraged to multitask, intuitively using areas for work, relaxation and interaction.
The furniture is modular and multifunctional, adapting to different uses throughout the day.

GREEN SPACE The terraced courtyard extends the public space of element and provides a visual backdrop
for the lobby. An outdoor fire pit and barbecue area create the perfect setting to relax and unwind while
sipping a glass of wine or draft microbrew beer during the hotels’ regular evening gatherings.

PRIVATE SPACE Guestrooms reference the smart design of urban residences with an open modular flow.
Each studio, one-bedroom, executive and two-bedroom unit is thoughtfully arranged for ease of use, inviting
guests fo customize the multipurpose space to meet their needs.

elementhotels.com
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SUSTAINABLE LIVING element design and operations incorporate intuitive, ecofriendly touches that
support a sustainable lifestyle. Guests can maintain daily routines such as recycling paper and plastic and
using green materials. element also uses resource-conserving touches like low-flow toilets and compact
fluorescent light bulbs. Even the art on the walls has a backing made from recycled tires.

BIOPHILIC TOUCHES Natural light and direct views of the outdoors help element guests feel at their
best. Large windows are accented with sheer fabric shades to allow natural light to illuminate private
spaces. Within the public space, a 16-foot window wall and signature botanical program create a
sense of movement and vitality.

ROOM TO THRIVE

element’s guestrooms are designed to maximize space, encourage productivity and facilitate relaxation.
Guests can work, play and live in an environment that gives them room to thrive.

ORGANIZE A custom-designed closet system lets guests unpack, organize and settle in quickly. In the
bathroom, open shelving and drawers built into the vanity provide guests with storage space for
personal items.

WORK Upon entering, guests can make immediate use of the recharging station for powering their
mobile phones, MP3 players and PDAs. The cleverly designed workspace includes open shelving, an
ergonomically designed task chair and ambient lighting. Power and data connections accessible from
the desktop make it easy to plug in laptops and other electronic devices.

PLAY The smart entertainment center empowers guests to be their own programming directors. Features
include a 32-inch LCD television and a DVD player, as well as a comprehensive television channel lineup
and on-demand offerings. element enhances the experience with a “plug and play” docking center where
guests can plug their personal electronic devices — laptop, MP3 player, digital camera — and instantly utilize
the speakers and television screen to view and listen to any content, including presentations, movies,
television shows, music, videos or pictures.

LIVE Each element private space comes equipped with a complete kitchen outfitted with energy-efficient
appliances and all the necessary tools to prepare a gourmet meal, including pots, pans, knives, spatulas,
dishes, cutlery and glasses.

REST & RELAX Guestrooms are furnished with the renowned Westin Heavenly Bed and a luxurious,
oversize spa shower. Both features have been designed to give guests the means to recharge and rejuvenate
while on the road.

UNIQUE GUEST EXPERIENCE

The guest experience at element is designed to meet the needs of all of types of travelers, whether they

are visiting for work or pleasure. element associates believe in the power of community, and intuitively
understand the importance of maintaining daily rituals. They are flexible, multidimensional and empowered
to do the essential things that allow guests to thrive. With their help, guests can discover the unique
experiences and amenities element offers, such as:

BREAKFAST ON-THE-GO The complimentary element breakfast accommodates the fast-paced lifestyle
of today’s traveler. For the guest in a hurry, the element on-the-go option makes it easy to pick up a
prepackaged breakfast sandwich and a cup of coffee on the way out the door. Those who have the luxury
of time, can enjoy a leisurely breakfast while reading the paper, catching up with colleagues

or watching the news. Two hot breakfast sandwiches as well as an assortment of muffins and pastries will
all be baked fresh daily on the premises. The balanced breakfast offering also includes an assortment of
cereals, whole fruits, breads, yogurt and juices along with freshly-brewed element coffee, tea and a fresh
breakfast smoothie.
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element EVENING RECEPTION The element Evening Reception is the brand’s signature spin on the
quintessential “happy hour.” Hosted by the hotel’s associates, the complimentary 90 minute reception

will be offered four times a week and will feature carefully selected food and beverage pairings. A special
evening reception catering to families will be offered on Saturday evenings. A complimentary evening
smoothie is served at the end of the day to help guests transition to a restful night's sleep.

REPLENISH A one-stop-shop gourmet pantry featuring culinary delights, convenient pick-me-ups, and
healthy options. Replenish also includes ready-set-cook packages and a captivating “snack wall” that
caters o impulse cravings. Designed to engage guests from afar and satisfy from within, the pantry offers
“atyourfingertips” merchandising and modular organization as well as innovative presentation and design.

MOTION s everything you need for an invigorating workout in an energetic setting filled with natural light.
It's the perfect solution for guests who want to thrive by staying in shape while on the road. There are four
different areas to satisfy everyone's fitness needs. Burn features a wide selection of state-of-the-art cardio
machines, including elliptical trainers, treadmills and exercise bikes, so you'll never have to wait to get
started. Lift features strength-training equipment for a complete anaerobic workout. Stretch is a roomy
space for calisthenics and stretching to increase your flexibility. Grow is a quiet place to relax the mind

and body with yoga or meditation. It's your best self — in action.

FREQUENT TRAVELER PROGRAM
STARWOOD PREFERRED GUEST®

element, like all Starwood brands, is proud to offer the Starwood Preferred Guest program, which
made headlines when it launched in 1999 with a breakthrough policy of no blackout dates and no
capacity controls. Allowing guests to redeem free nights anytime, anywhere, SPG “ratchets up the stakes
in the hotel loyalty-program game,” according to The Wall Street Journal. SPG has gained a significant
competitive advantage by offering members the ability to redeem awards at more resorts, more luxury
properties, more European hotels and more golf properties than any other hotel program.

THE element TURNKEY DEVELOPMENT SOLUTION

The element prototype is a fully documented, turnkey solution for owners and developers. Fully developed
design drawings, predetermined design packages and fully specified and sourced furniture, fixtures and
equipment add up to an industry-leading development toolkit. From ground awakening to grandopening,
the element development process is supported by architecture, design and operations professionals
experienced in helping developers succeed.

FUTURE GROWTH

Given the heightened demand for high-quality, personalized, extended-stay lodging, element plans to open
500 hotels in proven markets including urban centers, corporate business parks, airports, resorts and lifestyle
centers. The brand will focus its early development efforts in major destinations in North America with an
international rollout to follow.

**Members of the press: Please contact Starwood’s toll-free media hotline at (866) 4-STAR-PR (866-478-2777) for

photography or additional information.**



