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LE MERIDIEN ANNOUNCES THE OPENING OF A NEW HOTEL IN <naME OF city>    
FOR FIRST HOTEL IN THE COUNTRY USE THIS:  <NAME OF HOTEL> will signify entry of Le Méridien brand into <NAME OF COUNTRY> 
FOR EXISTING LE MERIDIEN PROPERTIES IN A COUNTRY USE THIS: <NAME OF HOTEL> to become the <NUMBER OF PROPERTY> in <NAME OF COUNTRY> 

DATE <day month year> – Today, Le Méridien and <NAME OF DEVELOPER> announced the opening of <NAME OF HOTEL>, the first Le Méridien property in <NAME OF COUNTRY>. The property will bring the number of Le Méridien hotels in the <NAME OF REGION> to <NUMBER OF PROPERTIES> and to <NUMBER OF LM HOTELS AT THE TIME> worldwide. 
New Le Méridien hotel will offer superior service and a culturally rich, cosmopolitan environment designed to inspire the creative guest.  Located in the culturally rich area of <DESCRIPTION OF LOCATION TO INCLUDE PROXIMITY TO LOCAL MUSEUMS, CULTURAL LANDMARKS, INTERESTING CHARACTERISTICS, RESTAURANTS>, <NAME OF HOTEL>, <NAME OF HOTEL> will feature <NUMBER OF ROOMS, RESTAURANTS, SQ. FOOTAGE OF MEETING SPACE, SPECIAL FEATURES, ETC>. <GIVE AMPLE DESCRIPTION OF THE HOTEL FEATURES>.
INSERT QUOTE FROM HEAD OF OPERATIONS IN REGION:  
"Le Méridien is thrilled to be opening a new property in <NAME OF CITY>.  A favorite among progressive, forward-thinking international travelers, Le Méridien facilitates guest exploration of the arts, architecture, design, cuisine and fashion at each of its vibrant destinations around the world. <NAME OF CITY> will certainly provide fertile ground for this voyage of discovery.”

INSERT QUOTE FROM DEVELOPER

“We are thrilled to be opening up this fantastic new property with Le Méridien, said <NAME OF DEVELOPER>.  We believe that Le Méridien, with its European roots and CHIC CULTURED DISCOVERY approach, is a great brand and we are excited about offering the guests additional marketing power of the Starwood frequent guest programs and reservation systems, said <NAME OF DEVELOPER>.   We are excited to open <NAME OF HOTEL> and provide our guests with a unique cultural experience in the city of <NAME OF CITY> and a fantastic guest experience.” 

Emphasizing its commitment to provide interactive cultural experiences as an integral part of the guest hotel stay, Le Méridien continues to expand its new programme, UNLOCK ARTTM, around the globe.  In <MONTH, YEAR>, <NAME OF HOTEL> will debut a new UNLOCK ART programme through a partnership with <NAME OF UNLOCK ART PARTNER>, <DESCRIPTION OF UNLOCK ART PARTNER>. UNLOCK ART is an innovative programme that provides complimentary access to non-traditional and highly-innovative contemporary cultural institutions for Le Méridien hotel guests, aimed at awakening their creative curiosity.  UNLOCK ART, created by Le Méridien’s Cultural Curator Jérôme Sans, is designed to reinforce Le Méridien brand through new initiatives and partnerships that transform the guest’s experience long-term. 
About Le Meridien

Le Méridien brand, currently represented by approximately 113 properties in 50 countries, was acquired by Starwood Hotels & Resorts Worldwide, Inc. in November 2005. With close to 80 percent of its properties located in Europe, Africa, the Middle East, and Asia-Pacific, Le Méridien provides a strong international complement to Starwood’s primarily North American holdings. Plans call for dynamic expansion of Le Méridien-branded hotels and resorts within the next five years, concentrating in the U.S., Latin America, and Asia-Pacific, including destinations such as India, Thailand and China.

About <DEVELOPER> 
(Note: This press release contains forward-looking statements within the meaning of federal securities regulations. Forward-looking statements are not guarantees of future performance or events and involve risks and uncertainties and other factors that may cause actual results or events to differ materially from those anticipated at the time the forward-looking statements are made. These risks and uncertainties are presented in detail in our filings with the Securities and Exchange Commission. Although we believe the expectations reflected in such forward-looking statements are based upon reasonable assumptions, we can give no assurance that our expectations will be attained or that results and events will not materially differ. We undertake no obligation to publicly update or revise any forward-looking statement, whether as a result of new information, future events or otherwise.)
Media Contacts:

LE MERIDIEN: <NAME OF DIRECTOR OF PR FOR REGION>, email@starwoodhotels.com or phone number 
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