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LE MERIDIEN TO EXPAND PRESENCE IN NORTH AMERICA 
WITH TWO HOTEL OPENINGS ON THE EAST COAST

Hotels to Open in Philadelphia and Cambridge (Boston) 

WHITE PLAINS, NY - December 4, 2007 – Today, Starwood Hotels & Resorts Worldwide, Inc. (NYSE: HOT) announced plans to open Le Méridien Hotels in two key domestic markets – Philadelphia and Cambridge (Boston). The properties will bring the number of Le Méridien hotels in the United States to five, and to 119 worldwide. Le Méridien Philadelphia is an adaptive reuse project owned by Arch Street Hotel Partners and is being developed by Development Services Group, Inc., which HEI Hotels & Resorts (HEI) will own and operate upon completion in 2009. HEI also will convert the current Hotel @ MIT to Le Méridien Cambridge (Massachusetts), following its acquisition later this month. Both new Le Méridien properties will offer superior service and a culturally rich, cosmopolitan environment designed to inspire the creative guest.

“Le Méridien is thrilled to welcome guests to two of the nation’s most creative communities, where we will provide a curated experience enhanced by an atmosphere of European contemporary refinement,” said Eva Ziegler, senior vice president, Le Méridien. “A favorite among progressive, forward-thinking international travelers, Le Méridien facilitates guest exploration of the arts, architecture, design, cuisine and fashion at each of its vibrant destinations around the world. Philadelphia and Cambridge will certainly provide fertile ground for this voyage of discovery.”

“One of the main goals for Starwood is to expand Le Méridien brand in the North American market, given the brand’s strong positioning and opportunities for growth,” said Rip Gellein, president, Global Development Group, Starwood Hotels & Resorts Worldwide, Inc. “We’re excited to partner with these high-caliber owners as these two new Le Méridien properties signify the growth potential of Le Méridien brand in North America.” 

Le Meridien Philadelphia

Originally built as a YMCA in 1912 and designed by famed architect Horace Trumbauer, the 10-story Georgian revival-style building will undergo extensive renovation beginning this month. With the completion of the makeover, Le Méridien Philadelphia is scheduled to open in late spring of 2009. In this dynamic city, guests will enjoy a rich menu of cultural and historical treasures. 

Le Méridien Philadelphia will be located in the heart of the city’s central business district and less than a block from the underway Philadelphia Convention Center expansion, which is scheduled for completion in 2010. The hotel is within easy walking distance to Independence Hall and other historic sites, upscale shopping and world-class dining. In addition to its thriving contemporary arts scene, Philadelphia boasts a collection of world-renowned museums, including Philadelphia Museum of Art and the Rodin Museum, as well as high-profile cultural performances at the Kimmel Center for the Arts. 

“We were honored to have opened the first Le Méridien in the U.S. in San Francisco, after Starwood acquired the brand in 2006,” said Steve Mendell, executive vice president—acquisition and development of HEI Hotels & Resorts. “Based on the success of that property, we have become big supporters of the brand and continue to aggressively look for more opportunities to add to our portfolio. With its strong international exposure and increasing demand in the upper-upscale segment, we believe we have a tremendous opportunity to grow with the brand domestically because there virtually are no impact issues. We see that as a win-win for both Le Méridien and HEI.” 

The 202-room hotel will offer five floors of 4-star accommodations, a 90-seat restaurant with a 30-seat bar and lounge at the lobby level, a state-of-the-art business centre, 5,300 square feet of technology-enhanced meeting space, and a grand ballroom, which will be located on the third floor and feature dramatic views of Philadelphia’s architecturally striking City Hall, three blocks away. The hotel also will feature a central atrium courtyard on the fifth floor of the historic building, boasting a skylight at the crown of its 75-foot ceiling. 

“This is our second adaptive reuse turn-key project,” Roger Clark, HEI’s senior vice president-acquisitions noted. “The building has some wonderful, unique, historical architectural elements that we will retain and integrate into the hotel, which is well suited to Le Méridien philosophy.”

Gary Prosterman, president of Development Services Group, added: “This is a spectacular building. The millwork at the lobby level would be difficult to replicate today. The building also lays out ideally for a hotel. We are bullish on downtown Philadelphia. The planned expansion of the convention center is ‘icing on the cake.’ We are thrilled that we can bring Le Méridien brand, which offers guests a high-quality, European-styled hotel, to the city center of Philadelphia.” 

Le Meridien Cambridge

Located at 20 Sidney Street, adjacent to the MIT campus in Cambridge, Mass., and within a short walking distance of Harvard Square, Le Méridien Cambridge will occupy a prime spot in University Park at MIT, a premier office and research complex that includes restaurants, entertainment, and retail shops. HEI expects to consummate its acquisition of the Hotel @ MIT later this week and to convert the hotel to Le Méridien Cambridge by the end of the month. The hotel will also undergo a planned renovation in line with Le Méridien standards. The renovation will be done in phases to minimize disruption to guests.

Le Méridien Cambridge will offer 210 spacious rooms and 7,700 square feet of state-of-the-art meeting space plus a spectacular rooftop terrace garden for outdoor functions. Additional facilities include a full-service restaurant and fitness facility. 

“This is our first property in the Boston/Cambridge market, which has extraordinarily high barriers to new competition,” said Steve Mendell. “The hotel is one of the city’s premier hospitality assets. We believe converting the hotel to Le Méridien brand will further distinguish the hotel and give us the added marketing power of the Starwood frequent guest programs, reservation system and other support. With its strong international exposure and the growing demand in the upper-upscale segment, we are fully behind Le Méridien and continue to aggressively seek additional opportunities to grow the brand beyond our initial three investments.”

Le Méridien Cambridge is just blocks from three of the world’s most renowned academic institutions, MIT, Harvard University and Boston University, and close to leading attractions in downtown Boston such as Faneuil Hall, Fenway Park and the Museum of Fine Arts. It is close to the corporate offices of many biotechnology and technology corporations, including IBM, Amgen, Biogen and Genzyme and just 20 minutes from Logan International Airport. 

About Le Meridien

Le Méridien brand, currently represented by approximately 120 properties in 52 countries, was acquired by Starwood Hotels & Resorts Worldwide, Inc. in November 2005. With close to 90 percent of its properties located in Europe, Africa, the Middle East, and Asia-Pacific, Le Méridien provides a strong international complement to Starwood’s primarily North American holdings. Plans call for dynamic expansion of Le Méridien-branded hotels and resorts within the next five years, concentrating in the U.S., Latin America, and Asia-Pacific, including destinations such as India, Thailand and China.
About HEI Hotels & Resorts

HEI Hotels & Resorts, headquartered in Norwalk, Conn., is a leading hospitality investment firm that acquires, develops, owns and operates full-service, upper-upscale and luxury hotels and resorts throughout the United States under such well-known brand names as Marriott, Sheraton, Westin, Embassy Suites, and Hilton. For more information about HEI, visit the company’s website, www.heihotels.com.

(Note: This press release contains forward-looking statements within the meaning of federal securities regulations. Forward-looking statements are not guarantees of future performance or events and involve risks and uncertainties and other factors that may cause actual results or events to differ materially from those anticipated at the time the forward-looking statements are made. These risks and uncertainties are presented in detail in our filings with the Securities and Exchange Commission. Although we believe the expectations reflected in such forward-looking statements are based upon reasonable assumptions, we can give no assurance that our expectations will be attained or that results and events will not materially differ. We undertake no obligation to publicly update or revise any forward-looking statement, whether as a result of new information, future events or otherwise.)

Media Contacts:

STARWOOD HOTELS & RESORTS: Roxanne Rabasco, roxanne.rabasco@starwoodhotels.com or 914 640 3687
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