Friday, Apr. 11, 2008

Dallas Skyline Changes as Adam's Mark is Now Officially Sheraton Dallas

New Uniforms, Nametags and Signage Greet Guests

DALLAS — Officials from Starwood Hotels & Resorts announced today that the Adam's Mark Hotel Dallas is now officially the Sheraton Dallas. The hotel, located downtown at 400 North Olive, will enjoy a $90 million renovation to begin later this year to include guestrooms, all public space and all meeting space. A total of $170 million in renovations to be invested into the Sheraton Dallas and Sheraton Denver and properties alone will add more than 3,000 rooms and 360,000 square feet of meeting space to the brand. These hotels will reflect Sheraton's brand positioning of providing comfortable spaces where guests can connect with one another through socialization and networking.

"Since Starwood management acquisition in early February, we have been working diligently to become an 'official' Sheraton," stated Ray Hammer, the hotel's general manager. "Existing Adam's Mark staff members as well as brand new associates alike are looking forward to working for Starwood's largest brand."

The official opening date comes at a time when Sheraton Hotels & Resorts, Starwood Hotels & Resorts Worldwide, Inc. (NYSE:HOT) largest and most global brand, is initiating the most aggressive global expansion in the brand's history, with 54 hotels scheduled to open and 20,000 new rooms to be added to the brand by 2009. The Sheraton brand's growth plan, which includes an investment of $2 billion in new hotel openings in North America, is part of a larger initiative to revitalize the iconic brand and differentiate the guest experience at its 406 hotels and resorts across 71 countries. Sheraton and its owners are undertaking an aggressive multi-year strategy to improve the quality and consistency of the brand portfolio through significant enhancements, including a new lobby experience that serves as a destination for guests, stylish new guest rooms and a host of innovative guest offerings.

In 2008, Sheraton Hotels & Resorts will open one hotel every 12 days in cities and regions around the world including Dallas, Denver, Minneapolis, Phoenix and metropolitan Washington, D.C. in the U.S. The brand will also add three new resorts to its renowned collection for a total of 63 resorts worldwide by year-end. The Sheraton brand's growth forecast includes more than half a dozen "big box" hotels, including new properties like the Sheraton Phoenix, with 1,000 rooms and 80,000 square feet of meeting space
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