
the westin difference
With the goal of sending guests home feeling better than when they arrived, Westin has 
developed a wealth of refreshing signature products and invigorating sensory experiences. 
Hotel guests can achieve personal, instinctive renewal at Westin® Hotels & Resorts in some 
of the world’s most exhilarating destinations, including 34 resorts recognized as among the 
world’s fi nest. 

innovate
Westin Hotels & Resorts has earned the reputation as one of the most innovative hotel 
brands in the industry, responsible for a series of noteworthy fi rsts. The brand’s history dates 
back to 1930 when rival hoteliers S. W. Thurston and Frank Dupar united to create Western 
Hotels. The brand, later renamed Westin Hotels & Resorts, is responsible for introducing many 
of the services travelers today take for granted including 24-hour room service and hotel 
credit cards. 

Acquired by Starwood Hotels & Resorts Worldwide, Inc. in 1998, Westin fl ourished. Reasserting 
itself as an industry leader, Westin took the hotel industry by storm in 1999 when it introduced 
the fi rst-ever signature bed. The launch of the now iconic Heavenly® Bed was the catalyst that 
sparked a bedding war so intense, it redefi ned how hotels compete for guests and forever 
reshaped the hospitality experience.

Under Starwood’s stewardship, Westin also developed its distinctive brand voice, emphasizing 
personal, instinctive renewal and sensory elements that promote relaxation and tranquility. 
The pioneer of the hotel retail trend, Westin continues to aggressively expand its highly 
successful retail efforts online, in hotels and in stores. Westin was the fi rst hotel company 
to gain national retail store presence when Nordstrom started carrying its Heavenly line in 
more than 60 stores nationwide. In 2006, Westin was the fi rst hotel brand to introduce a 
smoke-free policy, and in 2007, Westin was the fi rst to offer in-room spa treatments at all 
hotels worldwide.

relax
The sensory-rich environment at Westin offers a retreat from the rigors of travel. Evoking 
a feeling of tranquility and well-being, the Westin Welcome weaves together sensory 
elements including the brand’s signature white tea scent, music, botanicals and lighting to 
create an arrival like no other. Westin music sets a soothing tone during the day and provides 
a passionate vibe at night, while crisp daytime lighting gives way to dimmers and candles. 
Upon entering their rooms, guests will fi nd an array of refreshing products designed to 
enrich their stay. 



restore
Westin aims to restore mind and body by helping guests get a good night’s sleep. Since its 
introduction eight years ago, The Heavenly Bed has earned glowing reviews and loyal fans. 
Comfortable and stylish, the all-white Heavenly Bed includes a custom designed pillow-top 
mattress set, a cozy down blanket, three crisp sheets, a comforter, duvet and five plush pillows. 
The Heavenly® Bath is another industry first, offering a thoroughly refreshing, well-designed 
bath experience accompanied by indulgent spa amenities. 

renew
The Westin in-room spa program restores harmony to mind and body with an extensive menu 
of spa treatments. Prior to the service, a “spa basket” is delivered to the guestroom including a 
flower, healthy snack, bottle of water and a CD of spa music. Many Westin Hotels & Resorts also 
offer a rejuvenating on-site spa. 

nourish
The new Westin SuperFoods RxTM menu encourages travelers to energize with an array  
of enticing, healthy food options made from ingredients that are considered the best 
for fighting disease and enhancing health. Westin is the first hotel brand to embrace the 
superfoods concept. 

energize
WestinWORKOUT® is the perfect solution for guests committed to maintaining their  
wellness routine while on the road. Offering state-of-the-art cardio and strength training 
equipment selected for overall fitness and well-being, WestinWORKOUT gyms also feature 
specialized music and the Core Training Zone. Guests can also energize in their own  
customized WestinWORKOUT room, equipped with industry-leading equipment for all  
levels of performance. Led by a Westin running Concierge, the new RunWESTINSM program 
offers scenic morning runs, detailed neighborhood maps, cool down towels and Propel®  
Fitness Water.

unwind
SM

Featuring the tastes, sights and sounds of each destination, Unwind — A Westin Evening RitualSM 
transforms the hotel lobby into a gathering spot and encourages travelers to socialize. From 
chocolate and wine pairing to live jazz and massage clinics, Unwind offers a rich array of 
relaxing experiences.



breathe westintm

Westin was the first hotel brand to introduce a smoke-free policy at its hotels and resorts in the 
U.S., Canada and Australia. Westin learned that nine in ten guests request a non-smoking room 
when traveling, while nearly as many think businesses need to take steps to provide customers 
with healthier environments. Breathe Westin helps advance the brand’s core goal of providing 
a healthy experience for its guests.

explore
Guests can now consult the advice of The Westin Renewal Council, a diverse panel  
of leading lifestyle experts who provide a variety of insightful tips, ideas, suggestions, and  
renewal experiences — both in Westin hotels and online. The carefully selected members  
of the Renewal Council offer a wealth of expertise in fields including fitness, design, nutrition, 
psychology, organization and trend forecasting. At findrenewal.com, visitors can explore the 
most updated wellness information available in an easily digestible format, including a daily 
renewal tip widget that visitors can load directly to their desktops, personalized Web page  
or blog. 

westin kids club
®

 
Westin Kids Club provides an invigorating experience for families by offering services, 
amenities and meals geared to the needs of children. At Westin Resort properties, the hub 
of Westin Kids Club is the Discovery Room,SM where fun, educational activities keep children 
engaged and entertained. Families can also choose among a variety of exhilarating off-site 
trips such as a trip to an amusement park, zoo or children’s museum. 

starwood preferred guest® 
Westin, like all Starwood brands, is proud to offer the Starwood Preferred Guest  
program, which made headlines when it launched in 1999 with a breakthrough policy  
of no blackout dates and no capacity controls. Allowing guests to redeem Free Night  
Awards anytime/anywhere, SPG “ratchets up the stakes in the hotel loyalty-program  
game,” according to The Wall Street Journal. SPG has gained a significant competitive 
advantage by offering members the ability to redeem awards at more resorts, more luxury 
properties, more European hotels and more golf properties than any other hotel program. 

future growth
With a portfolio of 150 properties around the world, Westin Hotels & Resorts is in the midst 
of the most robust growth period in the brand’s 77-year history. In fact, Westin is the fastest 
growing upper-upscale hotel brand in the world, with plans to expand to more than 250 
hotels in the next five years. Westin recently announced new hotels in San Diego, Mexico City, 
Honduras, and Xian, China.

** Members of the press: Please contact Starwood’s new toll-free media hotline at (866) 4-STAR-PR (866-478-2777) for  
	 photography or additional information.**


